
 

 
 
Communications and Marketing Manager  
 
12-month fixed term contract 
 
Location: remote with occasional team meetings in London.  
  
Do you have strong experience in communications, marketing and healthcare? 

Are you a hands-on communicator and marketeer who can write compelling narrative and 
produce content as well as build strong relationships with clients? 

33n is a dynamic and fast-growing company supporting the NHS to design new models of 
care. As we grow our services to support frontline staff with NHS transformation across a 
wide range of priority areas, now is a great time to join 33n. 

The post-holder will play an integral role in the communications, marketing and business 
development team, leading the production of engaging content, driving campaigns, 
enhancing our presence on social media and providing expert advice to colleagues and 
clients on effective communications and engagement – particularly for our NHS 
transformation projects. 

This is an exciting opportunity for an all-round communications and marketing expert with 
excellent writing skills and healthcare experience. If you have a strong track record in 
content creation, integrated marketing campaigns, stakeholder engagement as well as an 
interest in healthcare and the NHS, we would love to hear from you. 

About us - Innovation in healthcare  

33n empowers frontline NHS staff and supports organisations to improve healthcare - with 
the aim of improving people's lives. Led by NHS clinicians, our goal is to provide solutions to 
the changing needs and pressures of the healthcare system, support its recovery, 
encourage colleague retention and shape services for the future.  

We offer a range of services, products and training to support system transformation to 
happen at pace, increasing knowledge, skills and capability to improve patient outcomes. 

In partnership with East Lancashire Hospitals NHS Trust, we deliver the national Clinically 
Led WorkforcE and Activity Redesign (CLEAR) Programme - combining clinical insight and 
data analysis to create innovative new models of care. Since the programme began in 2019, 
CLEAR has provided rapid support during the COVID-19 pandemic and completed around 
50 transformation projects across NHS priority areas including elective recovery, mental 
health, critical care, urgent and emergency care, primary care and ophthalmology. 

Our mission and values  
 
Mission: Improving people’s lives  
 
Our values:  
 
1. We work as a team and value differences 



 

We listen and value everyone's contribution, appreciating diverse perspectives, treating 
each other with kindness and empathy. We seek to maximise internal and external 
collaboration between 33n and the organisations we work with – recognising that we 
achieve more when we collaborate and work together. 

2. We strive for excellence 

We set ambitious goals and push boundaries to exceed expectations striving for 
excellence in everything we do. We cultivate a culture where every team member is 
empowered to learn, improve, and deliver their best. We recognise and celebrate 
achievements, understanding that our success is a collective effort fuelled by individual 
high performance.  

 3. We drive innovation  

We encourage creativity and initiative. We seek new ways of doing things and empower 
colleagues and clients to think outside the box and share their innovative ideas. This 
mindset of innovation fuels our growth and makes 33n a fulfilling and inspiring place to 
work.  

Main responsibilities 

Communications and marketing 

• Develop and deliver communications and marketing strategies, plans and activities 
for 33n and CLEAR. 

• Produce compelling content for our digital channels – including writing engaging 
copy, content planning and evaluation. 

• Develop and implement internal communication activity to inform and inspire 
colleagues increasing staff engagement in line with our values. 

• Support the delivery of external communication to increase brand awareness of 33n 
and CLEAR. 

Delivery communications 

Provide strategic communications support for a range of 33n projects including the CLEAR 
programme: 

• Deliver structured engagement with customers, nurturing relationships, informing 
them of progress and raising brand awareness. 

• Providing comprehensive and compelling narrative on the programme attracting 
organisations and associates to priority projects. 

• Support programme leads with online events, for example webinars and workshops, 
and bespoke presentations illustrating project progress and recommendations. 

• Gather testimonials and customer stories to promote the success of the programme. 

Overall organisational responsibility 

• Consistently demonstrate our company values in your everyday practice, decision-
making and interactions with people. 

• Support the successful delivery of CLEAR and other projects, applying your 
communications and marketing skills to business needs. 



 

• Work collaboratively across the 33n communications, marketing and business 
development team and with other teams in 33n to meet objectives. 

Experience and skills required 

• Educated to degree level or demonstrable equivalent experience. 
• Membership of CIPR/CIM or other professional communications or marketing 

institution/body would be desirable. 
• Broad understanding of the NHS and health and care systems. 
• Significant all-round experience of working in communications and marketing (at 

least three years), with a proven track record of delivery. 
• Demonstrable experience of success in devising and implementing communications 

and marketing campaigns - including robust evaluation measures to demonstrate 
value for money and successful achievement of KPIs. 

• Solid experience of writing, editing and creating content to engage audiences across 
multiple channels and platforms. 

• Experience of working with health and care organisations and/or partnerships. 
• Excellent verbal and written communications skills with the ability to summarise and 

create simple but compelling messages from complex information for a wide range of 
audiences. 

• Strategic planning and delivery skills, with the ability to account manage key 
programmes of work and anticipate problems. 

• Knowledge of a range of communications and marketing techniques, tools and 
platforms such as AI (including Chat GPT), CMSs and SEO. 

Benefits  
 
• Company pension 
• Employee assistance scheme  
• Employee discount  
• Free or subsidised travel  
• Referral programme  
• Sick pay  
• Work from home  
 
To apply for this role please send your CV to jobs@33n.co.uk  

mailto:jobs@33n.co.uk

